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Designer Diversity and Emerging Talent

Vienna Fashion Week, 19.09.2025 [ENA]

As a fashion expert, I had the privilege of attending Vienna Fashion Week 2025 (VFW.25), held from
September 15-20 at the new venue Halle E+G in the MuseumsQuartier. This year’s edition reaffirmed
Vienna as a vital hub on the European fashion map—balancing creativity, commerce, sustainability, and
cultural identity. Here’s a full-review of its most compelling strengths and why VFW.25 is a triumph of
vision.

One of the most noticeable improvements in VFW.25 is the move to Halle E+G, a space of exceptional
architectural presence, located in the heart of Vienna’s MuseumsQuartier. According to the event’s
describing materials, this event location offers “imposing architecture, state-of-the-art technology and an
experienced production team.” The space gives the week a new spatial coherence: stage shows, shopping
areas, pop-ups, and social events flow more naturally, and audiences feel both immersed and connected.
This shift clearly demonstrates the organizers’ ambition: not just to host more shows, but to build a full
immersive fashion ecosystem.

Vienna Fashion Week always makes a point of presenting both established Austrian and international
designers, together with promising newcomers, and VFW.25 is no exception. Around 40 designers have
runway shows this year. What is especially striking is how the line-up balances wearable ready-to-wear,
experimental flair, artisan detail, and socially conscious themes. For instance, projects like Up­cycling from
senior designers, and Fashion Reloaded, highlight not just aesthetics but values. The local scene is alive,
and the exposure given to new voices—which may not have the budgets of international brands—is
laudable. It feels less like a showcase and more like a creative conversation.

A week of fashion isn’t just about what is seen on the runway, but what can be touched, tried on, bought,
and lived. VFW.25 delivers on that front with a robust Shopping Area and well-curated Pop-Up Stores.
Attendees have the chance to engage with works directly—trying garments, meeting designers, negotiating
sizes and fits. It transforms the event from spectacle to experience. The atmosphere in these spaces is
electric; you can feel the curiosity, the excitement when people discover a piece from a label they haven’t
known, and the delight when that piece becomes theirs. For fashion lovers, this hands-on access is
invaluable.

VFW.25 underscores that fashion is as much about conscience as couture. Sustainability, inclusivity,
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alternative production, and social responsibility are no longer fringe ideas here—they are central. Projects
like Upcycling (senior designers / pensioners making their own clothes), or “Uplift” which combines social
purpose with design, show measurable concern with resource use and community. Similarly,
volunteer-driven models, inclusive age representation, and environmental materials are recurring motifs. As
global fashion faces scrutiny over waste and exploitation, Vienna’s fashion week appears to be leaning
toward responsibility without losing glamour.

What sets this week apart is not merely the clothes but the stories: national identity, heritage, modern
hybridity, cross-cultural exchange. Many collections reflect Austrian traditions reworked in contemporary
language; others draw on international aesthetics but translate them in local context. For example, there’s
an evident tension and dialogue between formal tailoring and streetwear, between minimalism and
maximalism, between function and fantasy. These narrative tensions make the season more interesting: it
isn’t monotony, it’s dynamic, layered. 

Furthermore, side events—fashion talks, panel discussions, exhibitions—add additional texture. They
provoke reflection: what is the future of fashion in Vienna, in Europe, in a climate-constrained world? How
do consumption habits change when values shift? These conversations matter, and VFW.25 sets space for
them. Production quality at VFW.25 is excellent. Lighting, staging, music, model choreography all show
polish. The organizers managed transitions and spectacle without excess; each show is distinct but also
coherent with the overall aesthetic of the week. Staff and volunteers appear well prepared; showtimes
largely run on schedule, which is often a challenge at fashion weeks. 

The new hall helps, as its infrastructure supports lighting rigs, back-stage prep, audience flow, etc.
Audience engagement is also strong. The week draws not only industry insiders but fashion fans, students,
influencers, and curious public. Tickets are reasonably tiered—day tickets, presale, box office—and offer a
chance to participate, not merely observe. In many cases, fashion lovers can attend showrooms, pop-ups,
purchase direct, which helps break down the barrier between runway and real world.

Any great event has room to grow, and VFW.25 is no different. The inclusion of more international
designers while keeping locality strong is excellent; but pushing for even more global voices might expand
its profile further. Also, while sustainability is visible, deeper metrics—like carbon footprint, supply-chain
transparency, worker welfare—might be elevated. Communication around these could be made more
explicit. Lastly, ensuring diversity not only in gender and age but also size, body-type and
under-represented identities could further deepen the inclusive message.

Vienna Fashion Week 2025 is a flourishing example of how a fashion week can be both aspirational and
accessible, visionary and grounded. It delivers catwalk spectacle with conscience, commercial opportunity
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with creativity. It bridges local identity and international design culture. In doing so, it enhances Vienna’s
status not just as a city that admires fashion, but as one that produces and shapes it.
For those who treasure fashion’s power—to surprise, to provoke, to uplift—VFW.25 is not to be missed.
It’s more than a show; it’s a statement: that in 2025, fashion can be beautiful, meaningful, and responsible
all at once.

Bericht online lesen:
https://italynews.en-a.eu/kunst_kultur_und_musik/designer_diversity_and_emerging_talent-92184/
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